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LEARNING OBJECTIVE

Mahasiswa mampu memahami mengenai bauran pemasaran jasa (Product)
Mahasiswa mampu memahami mengenai bauran pemasaran jasa (Price)
Mahasiswa mampu memahami mengenai bauran pemasaran jasa (Place)
Mahasiswa mampu memahami mengenai bauran pemasaran jasa (Promotion)

Mahasiswa mampu memahami mengenai bauran pemasaran jasa (People)

. Mahasiswa mampu memahami mengenai bauran pemasaran jasa (Process)

Mahasiswa mampu memahami mengenai bauran pemasaran jasa (Physical Evidence)
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Bauran Pemasaran Jasa

P Bauran pemasaran digunakan dalam strategi pemasaran sebagai cara untuk
mempengaruhi konsumen agar mau membeli produk yang dihasilkan suatu

perusahaan.

Frocoee

The 7Ps
Marketing Mix




e
Pl - == Telkom

_‘ u Uniwve I"!"'.IJ
<

< 1. Product
. |

KAITANTINGKATAN PRODUK
TINGKATAN PRODUK DENGAN KEBUTUHAN KONSUMEN

TINGEATAN FROOCK

-‘ -
. |
- -

_ —




u Unriversity

2. Promotion

Koy Promotional
Mix Tools
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Advertising
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3. Pricing
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Cost-Based /alue-Base Competition-
Pricing Pricing Based Pricing
» Setprices relative « Relatepriceto « Monitor competitors’
to financialcosts value perceived by pricing strategy
customer
« Activity-Based » Dependenton the
Costing price leader
* Pricing

implications of cost
analysis
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4. Place

Electronic

) Location
Delivery

Delivery
Services
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5. People

Employees

Customer Service
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6. Process

Service Design

Standardization

Customization

Operational

Efficiency
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7. Physical Evidence

Symbols

Facilities,

Equipment Physical

Evidence

Livery &
artefacts
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